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Our Programs



The FundMatch Program assists eligible 

agribusinesses and agricultural suppliers, to 

compete internationally by providing 50% 

reimbursement for eligible marketing expenses 

and activities to promote the Brands and 

Products of the USA.

What is the FundMatch Program?



DO YOU QUALIFY FOR 

FUNDMATCH?

Headquartered in the Western U.S. Region

Small to Medium Agribusiness

Products are at least 50% U.S. Grown

Operating business for one year 



Compile Required 

Documentation

Requests 

Additional 

Docs if 

Needed

FundMatch 

Consultation 

Engagement 

Executive

The 
FundMatch 
Process

See pages 10-16 of the FundMatch Guide for full description and instructions

*If you apply before Dec. 
31st, 2025 for the 2026 
program year, the 
application fee is $300



U.S. ORIGIN STATEMENT

Important Points:
• Brand/Company names with U.S., America, and/or State in the title do not 

fulfill the origin statement requirement.

• “Bottled by” or “Produced in” statement is acceptable for wine or spirits 
only.

o Example: Bottled by Bob's Winery, Napa, California

• Any state or territory of the United States of America must be spelled out in 
its entirety

o       Made in Montana          Made in MT



OUTBOUND TRADE MISSIONS

• Outbound Trade Missions: An overseas 
visit by a group of U.S. businesses to meet 
potential buyers or agents coordinated by 
WUSATA, State Regional Trade Groups 
(SRTGs), or the USDA. 

• WUSATA Outbound Trade Missions, USDA 
ATMS, and other cooperator Outbound 
Trade Missions, if pre-approved, are 
eligible. 



OUTBOUND TRADE MISSIONS

Trade mission registration or participation fees
Freight

o Shipping samples, materials, and equipment to and from an eligible promotional 
activity 

Printed Sales Materials 
o Production of banners, posters, signage, recipe cards, table tents, shelf talkers, 

company brochures, and other similar point of sale (POS) materials that promote 
FM approved products

o Each item must promote the brand name and valid U.S. origin statement to be 
eligible for reimbursement

oMust target a foreign audience

Giveaways
o Eligible amount up to $4 per unit
oNo U.S. origin statement necessary
oMust display brand name 

Eligible Expenses



OUTBOUND TRADE MISSIONS

Travel
Will depend on what is being offered to you through the Outbound Mission

• For example: If the WUSATA Global Connect program is covering a hotel stay for one company 
representative, then you cannot claim the lodging through FundMatch for the same company 
representative.
• Can cover the lodging for your second company representative. 

Lodging
• Covers 2 company representatives (see above for exclusions)
• Nightly rate follows per diem rate for location
• Eligible travel days only (one day before, one day after)

Meals & Incidentals
• Covers 2 company representatives 
• Daily per diem rate for location
• Eligible travel days only (one day before, one day after)

Passports, Visas, Inoculations

Eligible Expenses



OUTBOUND TRADE MISSIONS

Travel (continued)

Airfare
• Cover 2 company representatives

Flights must adhere to the following guidelines:
• Must comply with the Fly America Act 
• Up to full fare economy class
• Flights must not include any side trips or trip extensions

• Can fly 5 days before and 5 days after the mission without requiring a quote
• Remember: we will only pay lodging and M&IE 1 day before and 1 day after the Outbound Mission

When a quote is required:
• Upgrading your flight

• Unless you provide the documentation of your economy flight which you purchased first and then upgraded

• Flying outside of the 5 days before and 5 days after 

Quote requirements:
• Be pulled within 24 hours of purchasing your actual flight 
• Be pulled from the same airline 
• Show the date the quote was pulled (screenshot must include time stamp on computer)

Eligible Expenses

When in doubt, contact 
your Engagement 

Executive!



OUTBOUND TRADE MISSIONS
Ineligible Expenses

Cost of product samples
Shipping of product orders
Cost of rental vehicle to transport product
Media/press release items and associated labor
Travel
• Ground transportation (taxis, Uber, metro, etc.)
• Baggage fees

Any expense covered by the Global Connect Program or other 
generic program 
Missions to a country not listed and approved in your marketing 
plan
Events that do not display your brand name or U.S. Origin 
Statement



OUTBOUND TRADE MISSIONS
Ineligible Expenses

Materials without a valid U.S. Origin Statement or brand name
Printed materials
• Lack U.S. Origin Statement and brand name
• Do not target a foreign audience
• Business cards
• Seasonal greeting cards
• Materials for unapproved FundMatch products
• Tied to coupon or price reduction

Giveaways:
• Lack brand name
• Tied to coupon or price reduction
• Cost of product
• Over $4 per item



1. Invoices:

• Name, address, contact info of vendor

• All itemized charges

• Name of payer & company contact info 

2.   Proof of payment:

• Bank or credit card statements in PDF format, 1st page and page of transaction.

• If paid by check, submit check image with corresponding bank statement.

• If paid by wire – include wire transfer plus the corresponding bank statement.

3.   Proof of activity:

⚬ The following photos are required:

• One-on-one business meetings with tabletop display of approved products

• Ensure that your brand name and U.S. Origin Statement are displayed and can be 

seen in the photos, must be separate from your products

• ATO market briefing

• Photos of travelers at the event

CLAIM DOCUMENTATION



• Travel documentation: 
1.ATO Travel Notification
2.Flight Tickets/Itineraries
3.Boarding Passes
4.Hotel Folios

• Itinerary or agenda
• List of all products displayed/promoted
• List of contacts made (photocopies of business cards 
suffices)

• *Other eligible items like freight and point of sale 
materials have their own set of claim documentation 
requirements 

CLAIM DOCUMENTATION (continued)



• All products that are promoted at activities must be approved products from your current 
FundMatch Application.  

• Example: Company exhibits at an Outbound Mission and markets 6 total products and 2 new 
products are not on their approved product list for FundMatch. 

o The claim would be prorated 4/6 or 67% based on only the approved products and then 
reimbursed at 50%. 

o If the total claim is $5,000.00 x .67 = $3,350.00 x .50 = $1,675.00 instead of the $2,500.00 if all 
products were approved. 

• Keep this in mind and if you have any questions, contact your Engagement Executive for guidance.
• If you market other brands or products that are not approved, the activity will be prorated. This 

applies to trade shows, trade missions, displays demos, advertisements, etc. 

PRODUCT AMENDMENTS

• Must be completed prior to your activity
• Sign-in to your current FundMatch Application

o Select 'Products'
o Add the new product
o Upload the label and origin statement
o Complete the submission

It will take a few days for the FundMatch manager to review/approve. 

Expect email confirmation or check your Dashboard for updates.

PRORATION



TIPS FOR 
SUCCESS



Login to MyWUSATA > FundMatch Program tile  > Claims > Start 

Claim

1.

2.

3.

ONLINE CLAIM SUBMISSION
How to submit a claim



Claim: Outbound Mission Registration

ONLINE CLAIM SUBMISSION

Examples of Claim Documentation

Invoice Proof of Payment Proof of Activity



Claim: Travel - Airfare

ONLINE CLAIM SUBMISSION

Examples of Claim Documentation

Invoice Proof of Payment ATO Travel Notification

Proof of Activity



Claim: Travel - Lodging

ONLINE CLAIM SUBMISSION

Examples of Claim Documentation

Invoice/Final Folio Proof of Payment

ATO Travel Notification

Proof of Activity

Per Diem Rate



Claim: Travel – M&IE

ONLINE CLAIM SUBMISSION

Examples of Claim Documentation

M&IE Calculation

ATO Travel Notification

Proof of Activity

Per Diem Rate



ONLINE CLAIM SUBMISSION

Examples of Claim Documentation

Itinerary

List of Products Promoted

Other Required Supporting Documentation

List of Contacts Made



READ THE FUNDMATCH 

GUIDE

To schedule a consult 

and meet your 

Engagement Executive 

EMAIL 

FUNDMATCH@WUSATA.ORG 

REVIEW EXAMPLE 

CLAIMS & TUTORIALS

TIPS FOR 
SUCCESS

mailto:FUNDMATCH@WUSATA.ORG


Maximize Your 
Benefits

Free Easy Confidential

Head to www.wusata.org 

and click sign up

Sign Up Today!



South America Outbound Mission to Colombia 
Dates: 7/28/2025 – 8/01/2025
Participation Fee: $750.00

Buyers: B2B Meetings - Buyers from Colombia, Chile, 
Panama, Argentina, and Peru, along with additional 
buyers from Costa Rica and Nicaragua, to create a 
robust platform for business development.

Lodging: 4 nights in Bogota, Colombia 

Translator: If necessary 

Market: Colombia is the largest South American 
market for U.S. agricultural products and the seventh-
largest market for U.S. food and beverage exports 
globally

Category Opportunities: Health and wellness 
products, Dairy Products, Dog & Cat Food, Alcoholic 
Beverages
• Market for food and beverages projected to grow 

25%

FundMatch Program Assistance: 
Lodging - For 1 additional staff 
Meals & Incidental Expenses

Roundtrip Airfare



Korea Consumer Oriented Outbound Mission to Seoul & Busan
Dates: 11/10/2025 – 11/14/2025
Participation Fee: $600.00

Buyers: One-on-one B2B meetings with potential 
importers, processors, and distributors

Lodging: 4 nights in Korea

Translator: If necessary 

Market: This mission will visit Seoul, the largest city in 
Korea. Additionally, the mission will visit Busan, the 
second largest city. (Hotel and ground transportation 
will be arranged and paid by WUSATA). 

Category Opportunities: Health and wellness 
products, Dairy Products, Fresh Fruit & Nuts, Alcoholic 
Beverages

*LIMIT: One representative per company – 
additional company delegates may participate at 

their own expense.

FundMatch Program Assistance: 
Lodging - For 1 additional staff 
Meals & Incidental Expenses

Roundtrip Airfare



fundmatch@wusata.org | 

Reminder Next Month’s Webinar – 
International In-Store Demos

mailto:fundmatch@wusata.org
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